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The road to change
How to break through the noise? That question inspires me every day.

I have learned that there are no short cuts to bring about change.  
The only way to reduce the distance between sender and recipient is to 
simplify the message with creative finesse, maximize the interaction 
between text and image – and not to take anything for granted.

My name is Jonas Sahlström and I work with graphic design and 
communication. 

My goal is always the same: with razor-sharp precision try to make 
difficult things easier to understand.

It is in that challenge that I want to work and make a difference.

On the following pages, I have compiled some examples from newer and 
older productions.

If you want to know more about a project, do not hesitate to contact me.

Jonas Sahlström 
Art Director / Graphic Designer / Final art

Phone: + 46(0)732-55 61 46 
Mail: jonas@sahlstrom.se 
Webb: www.sahlstrom.se 
Address: Sankt Eriksgatan 25A 
 SE-11239 Stockholm 
 Sweden

mailto:jonas%40sahlstrom.se?subject=
http://www.sahlstrom.se
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Financial information  & communication
When I started at Business Sweden, all financial and financial publications were 
purely informative. I realized that if we are to become more widespread and gain 
more knowledge in the market, we must also start communicating, and to change 
the attitude around this internally was a very exciting journey. In collaboration 
with copywriters / writers, we created new content and structure. With graphically 
strong covers, an appealing rhythm between text and image, highly visible graphs / 
infographics and illustrations, we achieved increased clarity.

The reports also included campaign pages, films, seminars, webinars and SoMe 
material to drive traffic to the web.

 
With his long experience and skill,  

together with a genuine interest in form, 
image and communication, Jonas has the ability 

to take a message to a whole new level.  
He understands his customer and always delivers 

with sharpness.

Lena Sellgren: Chief Economist,  
Head of Research at Business Sweden
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Business Sweden
A New Era In China

A good example of the communicative 
approach to a report. SoMe, website and movie. 
Similar solutions were made for several of our 
reports and events.

See more examples at:
www.sahlstrom.se/eng/financial-information-and-
communication.html

Art Direction / production / graphs / illustrations: Jonas 
Sahlström. Copy: Sarah Coats Chandler, Julian Greenwood, 
Magnus Runnbäck and more. Web / social media: Kristina 
Vogt Jonell, Sara-Linn Asker, Olof Wasell.

Financial information  & communication

Ensuring your China strategy considers local and global
market needs is critical for growth and long-term success in a
complex and challenging market. This report outlines seven
strategic elements for Swedish companies to consider when

looking at growth in China’s ‘new era’.

/  /  A NEW ERA IN CHINA

DAVID HALLGREN

Deputy Head of
Region Asia-Pacific
and Trade & Invest

Commissioner to
China
Beijing

DOWNLOADS

Get the PDF
version of this
report (1 mb)

C hina remains a critical market for the health

and competitiveness of Swedish industry but

the realities of navigating a market that is characterised

by a global race for technological leadership while also

having a pronounced focus on local and regional

development should not be underestimated.

The importance of China on the world stage means

even those who do not have a current presence in the

market need a strategy to mitigate the ripple effects of

the domestic policies and the global changes driven by

these.

This report provides a detailed analysis of the current

and projected market influences and clear guidance for

how Swedish companies should prepare and enter the

market, how to establish a foundation for continued

collaboration with local stakeholders and

considerations for navigating the complex geo-political

and social changes in the new era.
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expand in Sweden.
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http://www.sahlstrom.se/eng/financial-information-and-communication.html
http://www.sahlstrom.se/eng/financial-information-and-communication.html
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Business 
Sweden
Other  productions

See more examples at:
www.sahlstrom.se/eng/financial-
information-and-communication.html

Art Direction / production / graphs / 
illustrations: Jonas Sahlström. Copy Sarah 
Coats Chandler, Julian Greenwood, 
Magnus Runnbäck and more.Web / social 
media: Kristina Vogt Jonell, Sara-Linn 
Asker, Olof Wasell.

Financial information  & communication

2ND EDITION

THE RISE  
OF THE 
SOUTHEAST 
ASIAN TIGERS
ELEMENTS FOR SUCCESS IN SOUTHEAST ASIA

BUSINESS SWEDEN

http://www.sahlstrom.se/eng/financial-information-and-communication.html
http://www.sahlstrom.se/eng/financial-information-and-communication.html
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Financial information  & communication
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Financial information  & communication
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Annual reports
The production of annual reports has its own 
conditions and processes. Tight time frames 
and many proof readings. Many participants 
in the process. Order is a must. The content 
must also show the organization / company 
core values.

On the next page I show a number of 
productions I have been involved in during 
my time at Business Sweden.

 
Jonas has a unique ability to make 

reports and various kinds of information material 
really stand out and be digestible for a wider audience. 

Along with his great professionalism, creative abilities and 
technical skills, he has a strong sense for marketing as well. 

Every project depends on the combined talents of many people, 
and having Jonas in our team has been an integral part of 

making the results exceptional.

Anders Wickberg 
Head of Growth at Monki, H&M Group
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Business Sweden
Annual reports

The annual reports at Business Sweden were 
very strict in their design. We could have 
brought in more infographics and the like, 
but the time frames were very tight and we 
chose to instead put the finishing touches on 
reports and materials of a more business-like 
nature.

See more examples at:
http://www.sahlstrom.se/eng/annual-reports.html

Art direction: Jonas Sahlström. Original: Anna Bermhed. 
Photo: Olof Holdar.

Annual reports

BUSINESS SWEDEN  |  SVERIGES EXPORT- OCH INVESTERINGSRÅD  |  ORG.NR . 262000-1 194  |  ÅRSREDOVISNING 2018 | 7

OM BUSINESS SWEDEN 
Business Sweden bildades den 1 januari 2013 
genom en sammanslagning av Exportrådet 
och Invest Sweden. Organisationen har två 
huvudmän, svenska staten och det privata 
näringslivet i Sverige. Staten representeras 
av Utrikesdepartementet och näringslivet av 
Sveriges Allmänna Utrikeshandelsförening. 
Uppdraget från huvudmännen är att bidra 
till tillväxt och sysselsättning i Sverige genom 
internationalisering av svenskt näringsliv samt 
främja utländska investeringar i Sverige. 

Kombinationen av det statliga uppdraget och 
de konsulttjänster som erbjuds företag på mark-
nadsmässiga villkor, gör att  Business Sweden 
kan möta behoven från svenskt näringsliv i alla 
faser av internationaliseringsprocessen oavsett 
företagsstorlek. 

De företagsspecifika uppdragen förstärker 
även det statliga uppdraget då de möjliggör en 
större närvaro på utlandsmarknaderna vilket 
är till nytta för både den exportfrämjande- och 
den investeringsfrämjande verksamheten.

SYFTE

Business Sweden hjälper företag i Sverige att 
öka sin globala försäljning och internationella 
företag att investera och expandera i Sverige. 

För företag i Sverige hittar Business Sweden 
nya internationella intäktsströmmar, kortar led-
tid till nya marknader och minskar risk i inter-
nationell expansion. Business Sweden har dess-
utom statens och näringslivets uppdrag att 
fungera som en oberoende part för att under-
lätta för internationella företag att investera 
i Sverige. 

Business Sweden är etablerat med 47 kontor i 
42 länder och samarbetar med svenska ambassa-
der, konsulat, handelskamrar samt andra lokala 
nätverk till gagn för svensk internationalisering.

I Sverige finns Business Sweden på huvud-
kontoret i Stockholm samt på 21 orter runt om 
i landet framför allt representerat av globala 
affärsutvecklare.

VISION OCH 
STRATEGISKA MÅL
Business Swedens vision är att vara en 
främjarverksamhet i världsklass. Verksamheten 
arbetar enligt Strategi 2020 som innehåller tre 
strategiska mål:

TYDLIG EFFEKT I 
INTERNATIONALISERING
Business Sweden ska hjälpa svenska företag att 
öka sin globala försäljning och internationella 
företag att investera och expandera i Sverige. 
I förlängningen bidrar Business Sweden till att 
öka tillväxten i svensk ekonomi och öka svensk 
konkurrenskraft. Målen mäts genom antal 
högkvalitativa investeringar (HQI) och effekt 
av exportfrämjande (TPI).

EN FRÄMJARVERKSAMHET 
I VÄRLDSKLASS
Business Sweden ska ständigt utveckla verksam-
hetens effektivitet och leverera högkvalitativa 
insatser med nöjda kunder och motiverade 
medarbetare. Målet mäts genom Nöjd Kund 
Index (NKI), Nöjd Medarbetar Index (NMI) 
samt varumärkesattraktivitet.
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http://www.sahlstrom.se/eng/annual-reports.html
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Annual reports

12 | BUSINESS SWEDEN  |  SVERIGES EXPORT- OCH INVESTERINGSRÅD  |  ORG.NR . 262000-1 194  |  ÅRSREDOVISNING 2018
BUSINESS SWEDEN  |  SVERIGES EXPORT- OCH INVESTERINGSRÅD  |  ORG.NR . 262000-1 194  |  ÅRSREDOVISNING 2018 | 33

TKR NOT 2018 2017

RÖRELSENS INTÄKTER

Nettoomsättning 3, 4 739 776 686 765

Övriga rörelseintäkter 302 486

Summa 740 078 687 251

RÖRELSENS KOSTNADER

Övriga externa kostnader 4, 5, 6 -274 594 -256 137

Personalkostnader 7 -426 869 -404 979

Avskrivningar av materiella och immateriella anläggningstillgångar 11, 12 -9 263 -8 204

RÖRELSERESULTAT 29 352 17 931

RESULTAT FRÅN FINANSIELLA INVESTERINGAR

Övriga ränteintäkter och liknande resultatposter 8 506 378

Räntekostnader och liknande resultatposter 9 -148 -57

RESULTAT EFTER FINANSIELLA POSTER 29 710 18 252

Skatt på årets resultat 10 -3 841 -4 530

ÅRETS RESULTAT 25 869 13 722

KONCERNENS RESULTATRÄKNING
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Infographics
How to break through the noise? Simplifying and clarifying 
is a step in the right direction, which I always strive for in all 
my assignments. In my work with financial information and 
communication, this becomes even more important: How do 
we show complicated processes in an easy-to-understand way 
without losing seriousness? How much can we remove, what 
must be included? Can we be clear even outside the primary 
target group?

I always have these issues in focus – regardless of assignment.

 
Your commitment and knowledge in 

the work with the Sweden profile was far more 
than great benefit. It was an invaluable support in 

connection with joint projects abroad and to ensure 
quality and professional appearance. 

Boel Lindbergh 
Head of the International Press Centre 

Ministry for Foreign Affairs 
Communications Department
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Business Sweden
See more examples at:
http://www.sahlstrom.se/eng/infographics.html

Infographics, illustrations. Idea: Jonas Sahlström 
in collaboration with BuS Strategy. Design: Jonas 
Sahlström. Production: Jonas Sahlström and Rickard 
Gunnarsson.

Infographics

http://www.sahlstrom.se/eng/infographics.html
http://www.sahlstrom.se/eng/annual-reports.html 
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See more examples at:
http://www.sahlstrom.se/eng/infographics.html

Infographics 

6 | BUSINESS SWEDEN  |  BUSINESS PROSPECTS IN MEXICO

FORMULATE GOALS  
– What to aim for?
Enacting real change entails addressing multiple 
fronts concurrently. Some should be short-term 
outcomes aimed at the low hanging fruit such as 
winning the next tender. Others will be a long-term 
effort, such as raising consumer expectations to 
eliminate cheap, substandard competition, and the 
implementation of existing standards and laws.

JOIN FORCES – With whom? 
Teaming up with different companies that share 
a common goal and acting in unison can ramp 
up the pressure and maximize bargaining power, 
thus increasing the odds of getting the government 
onside. Business Sweden can be called upon to pro-
ject a single unifying voice and act as the public face 
of the movement.  

ACTION PLAN 
5 DRIVERS OF SUCCESS IN MEXICO

Swedish company 
addresses the 
 regulatory body 
directly 

Swedish  company 
uses  media to 
 communicate  
 message 

BuS, Embassy and 
BuS contacts help 
Swedish company  
to address specific 
body 

BuS uses media 
to communicate 
 message from 
 Swedish company  

SPECIFIC 

MASS

IN
D

IR
E

C
TD

IR
E

C
T

IDENTIFY 
THE TARGET

WHO TO TARGET?

DEFINE THE COMMU-
NICATION CHANNELS

HOW TO SAY IT?

JOIN FORCES 
WITH PEERS

WITH WHOM?

DEFINE THE
MESSAGE

WHAT TO SAY?

IDENTIFY THE TARGET  
– Who to target?  
The Mexican market is characterized by a very 
extensive and complex patchwork of regulatory agen-
cies. Before approaching the regulatory apparatus, 
it is necessary to identify which specific agencies or 
institutions to target so as to avoid wasting time and 
be assured of actual impact.  

DEFINE THE MESSAGE – What to say? 
To concentrate the effort and maximize the effect, 
the message must be clear, unambiguous and sin-
gular in its objective. Moreover, if the message can 
demonstrate its alignment with social and industry 
trends and international norms (e.g. the tendency 
towards sustainability and gender equality) it will 
have a higher probability of gaining acceptance by 
the authorities. 

DEFINE THE COMMUNICATION 
CHANNELS – How to say it?   
The way the message is communicated is as impor-
tant as the message itself. Business Sweden can sup-
port companies transmitting information by helping 
them choose the right of communication channels, 
specific or mass, and using a direct or indirect sender 
to attain the desired outcome.

BUSINESS SWEDEN VALUE OFFERING
Business Sweden stands 
committed to mentoring and 
accompanying Swedish partners 
on the ground in Mexico so that 
they can better sync their busi-
ness offerings to the evolving 
needs and particularities of the 
local marketplace. 

 Moreover, we support Swedish 
enterprise in skillfully navi-
gating the Mexican operating 
environment through astute 
engagement with the relevant 
political and private actors most 
able to influence the business 
development process.

 As such, we seek to furnish 
Swedish businesses with the 
requisite insider know-how and 
impetus to propel them over the 
finishing line.

FORMULATE  
GOALS 

WHAT TO AIM FOR? 

http://www.sahlstrom.se/eng/infographics.html
http://www.sahlstrom.se/eng/annual-reports.html 
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Infographics 
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Illustrations
Something that is strongly connected with infographics is 
easy-to-understand instructional graphics such as explanatory 
illustrations, maps, instructional graphics, etc. The necessary 
details must be included, but it must not be too detailed 
either. Sometimes you can add a little ”decoration” here and 
there, but you can never add so much that the impression 
becomes unclear. I show a number of examples in different 
techniques and manners.

 
With his long experience and skill,  

together with a genuine interest in form, 
image and communication, Jonas has the ability 

to take a message to a whole new level.  
He understands his customer and always delivers 

with sharpness.

Lena Sellgren: Chief Economist,  
Head of Research at Business Sweden
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EPS-Cement
EPS Cement delivers easy-to-work concrete 
mixes for most types of construction 
projects. I was commissioned to make 3D 
illustrations that clearly show the different 
design solutions.

3D-art and design: Jonas Sahlström
Project owner: Niclas Jillnefelt

Illustrations
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Nacka Forum 
Täby Centrum
Overview maps must be so clear in their 
design that you can easily locate yourself, 
but also not contain so many details 
that the impression becomes difficult to 
understand. 

Here I show overview maps I have created 
for two of Stockholm’s largest shopping 
centres, Nacka Forum and Täby Centrum. 
These maps appeared in digital interactive 
applications, TV screens, signs and 
brochures.

3D-art and design: Jonas Sahlström

Illustrations
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Medeca Pharma
I worked with Medeca Parma and helped 
them, among other things, with logotype, 
infographics and illustrations for their 
revolutionary anaphylaxis pen Emerade. 

The illustrations must be very clear and 
must not be misunderstood. They must 
also follow ”medical practice” which gives a 
clinical look and style.

Graphic design and final art: Jonas Sahlström
Project owner: Staffan Larsson

Illustrations
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Tradeshows
Developing functional stand solutions is a challenge. How much 
can we fit in without  feeling crowded or being crowded? How do 
we create a natural flow in the stand? What do the stands look like 
all around? Budget? The light, how do we rig it? But with realistic 
expectations and a well-thought-out plan, there are all possibilities to 
create stands that do their job and that are well worth the investment.

On the next page I show a number of examples I have been 
responsible for.

 
Jonas is one of the best Graphic 

Designers I’ve worked with and a joy to work 
with. He is a great designer and also interested 

in business processes and problem solving. Jonas 
also have an unusually deep technical knowledge 

in the printing process.

Annika Lidne 
CEO & co-founder of Dramatify
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Business Sweden
See more examples at:
http://www.sahlstrom.se/eng/tradeshows.html

Art Direction: Jonas Sahlström.

Tradeshows

http://www.sahlstrom.se/eng/tradeshows.html
http://www.sahlstrom.se/eng/annual-reports.html 


Portfolio Jonas Sahlström Page  22



Portfolio Jonas Sahlström Page  23

Movies
At Business Sweden, I have been involved in 
several film productions. They have focused 
on campaigns or explainers. Some of the larger 
productions have been produced in close 
collaboration with external actors, the smaller 
ones I have produced myself. They have since 
been shown on social channels, on the web, at 
trade fairs or in other contexts. A selection is 
shown at the next page.

 
Jonas, I really want to thank you 

for a very nice collaboration. You are 
extremely good at both seeing the big picture 
and lifting in the small pieces others are sitting 

on in that picture.

Maria Lundberg 
Senior Trade Adviser, Business Sweden
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Try Swedish
How Business Sweden can help Swedish companies to 
expand their operations and succeed internationally.
A flower vine grows out of the logo and helps the climber 
reach the top, a symbolism of how Try Swedish helps 
Swedish companies. Then a number of cases are shown 
where the owners tell about how Try Swedish helped 
them and how “liking” arises. The flower vine appears 
throughout the film as a helping “hand”.

Art Direction / idea: Jonas Sahlström. Production: ladda.se

Business Sweden
The Services revolution

Prior to the launch of the report The Services Revolution, 
this launch film was produced with the theme “3 tips for 
success” in a changing market.

Art Direction: Jonas Sahlström. idea: Jonas Sahlström & Elisabeth Somp. 
Production: Spoon

Movies

See full movie here: http://ladda.se/portfolio/try-swedish/

See full movie here: https://youtu.be/XuqVpfbeoAM

See more movie examples at:
http://www.sahlstrom.se/eng/movies.html

http://www.sahlstrom.se/eng/annual-reports.html 
https://youtu.be/XuqVpfbeoAM
http://www.sahlstrom.se/eng/movies.html
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Business Sweden
APAC Consumer Study

In 2017, Business Sweden focused on the APAC region and the 
opportunities there for Swedish companies. We then developed 
a concept à la news studio where a number of companies and 
representatives of Business Sweden were interviewed in four 
business areas both in the studio and locally. The concept was 
intended to run monthly with a focus on different themes and 
regions, but unfortunately it was only this production. The film 
was made in 16/9 and 1/1. The full-length version was then cut in 
for distribution on social media.

See movie here: 
Clip 1: 
https://youtu.be/DROwEBum974

Clip 2: 
https://youtu.be/_E6niw5LsiM

Art Direction: Jonas Sahlström. Idea: Jonas Sahlström & Charlotte Rylme. 
Production: Think Agency. Host: Petra Bergman

Movies
1. Animated logo opens up the movie

3. Host Petra Bergman 4. Anders Wickberg, Trade Commissioner, talks about the business situation in the APAC region

5. Moon-Suck Song, E-commerce expert

7. Explanatory infographics like the example here, are displayed when needed. 7. Environmental films from the region are cut in at regular intervals.

6. In the studio

2. The subject of the section

See more movie examples at:
http://www.sahlstrom.se/eng/movies.html

https://youtu.be/DROwEBum974
https://youtu.be/_E6niw5LsiM
http://www.sahlstrom.se/eng/annual-reports.html 
http://www.sahlstrom.se/eng/movies.html
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Webb
For more than twenty years, I have periodically 
worked with web and intranets and had the 
privilege of collaborating with competent web 
skills at a number of web agencies (WM-data, 
Drumedar, TANK) and through them and my 
own experience gained a good understanding of 
web production – from process to code and user 
experience – thereby creating clear and easy-to-
understand websites.

On the following pages I show both new and 
old projects that have generated great added 
value for customers. Unfortunately, many of 
them are no longer available, but can only be 
displayed as an image.

 
Jonas Sahlström has with great 

commitment helped us to create the foundation / 
structure with our website www.jarfallastod.se. Jonas 

has carried out the work with great commitment and very 
professionally with many feedbacks to us during the work.  

We have received many positive reviews about the site, such 
as easy to understand and informative. We are happy to 

recommend Jonas for similar work.

Alexander Rajsic, Irene Friederich 
Järfälla Municipality, Järfälla Support and Treatment
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Business Sweden
I was responsible for Business Sweden’s 
graphic identity being safeguarded on the 
web and other digital platforms.

To Business Sweden: 
https://www.business-sweden.com

Art Direction: Jonas Sahlström. Webmaster Business 
Sweden: Kristina Vogt Jonell. Development: 
makingwaves.com

Business Sweden
Campaign websites

The design is responsive and the challenge 
is to get a working design in both desktop 
and phone mode. The sites drive traffic to 
Business Sweden’s primary website.

Art direction: Jonas Sahlström. Web production: Sara-
Linn Asker, Olof Wasell (Business Sweden).

To Africas changing consumer market:
https://tinyurl.com/yyhlklqu

To Change is in the air:
https://tinyurl.com/y2ybflsq

Webb

See more webb examples at:
http://www.sahlstrom.se/eng/webb.html

https://www.business-sweden.com
http://ladda.se/portfolio/try-swedish/ 
https://tinyurl.com/yyhlklqu
https://tinyurl.com/y2ybflsq
https://tinyurl.com/yyhlklqu
https://tinyurl.com/y2ybflsq
http://www.sahlstrom.se/eng/webb.html
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FollowYourProject
A project accounting tool that in a simple 
way makes it possible to create and keep 
track of your projects, invite participants, 
deadlines, photos, create documentation, 
etc. Free and paid version with extended 
functions.

Strong focus has been on creating a clear 
and easy-to-understand design that should 
primarily be clear in smartphone / tablet, 
even in bright light.

The service is under development therefore 
there is no web link available.

See more webb examples at:
http://www.sahlstrom.se/eng/webb.html

Idea and project owner: Johan Rasmussen / Onmicrosoft. 
Art direction / interface / design development / logo: Jonas 
Sahlström. Web Production: itancan.com

Webb

http://www.sahlstrom.se/eng/webb.html
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Investor 
Intranet

A very exciting project that gave me 
the first insight into the financial 
world / fintech. An area I would later 
come into intense contact with and 
learned to really appreciate during 
my years at Business Sweden.

See more webb examples at:
http://www.sahlstrom.se/eng/webb.html

Art Direction: Jonas Sahlström. 
Project owner at the customer: John Bogossian

Webb

http://www.sahlstrom.se/eng/webb.html
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Justly 
Justly is a law firm that helps parents 
understand what rights their children 
have, and find a good collaboration 
with the school or the municipality. 
They can also help if you want to 
complain about the school, the 
municipality or something else. They 
write in simple language, so that 
everyone can read and understand.
In addition to the graphic identity,

I also created an easy-to-understand 
layout that was constantly tested to 
be optimally accessible, both in terms 
of layout as well as colors, icons, etc.

See more webb examples at:
http://www.sahlstrom.se/eng/webb.html

Art Direction: Jonas Sahlström. 
Project owner at the customer: Jennie Elfström

Webb

http://www.sahlstrom.se/eng/webb.html
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Social Media
Social media (SoMe) is an extremely important part 
of creating knowledge about one’s own organization 
and its activities in the right channels. My work at 
Business Sweden meant, based on our publications 
and marketing activities, supporting our SoMe 
experts with custom graphics, images, texts and films 
and thereby creating relevant material. Thanks to 
the fact that I have been able to work closely with 
SoMe experts, I have gained a good knowledge of the 
media’s possibilities.

 
Jonas has been involved in building up 

the entire communication concept around Sport 
Campus Sweden. Our preparatory work has included lots of 

discussions where Jonas’ feeling for washing out the essences 
from everything into a clear communication plan and strong 
values has contributed to us today having a well-thought-out 

series of values, concepts, activities and images. At the same time, 
I greatly appreciate that Jonas has been very sensitive to the 

essentials and concretize this into a message that is both likeable, 
communicative and good looking.

Willy Bergren 
Project manager, Sport Campus Sweden
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Business Sweden
A New Era In China

A good example of the communicative 
approach to a report. SoMe, website and movie. 
Similar solutions were made for several of our 
reports and events.

See more examples at:
http://www.sahlstrom.se/eng/social-media.html

Art Direction / production / graphs / illustrations: Jonas 
Sahlström. Copy: Sarah Coats Chandler, Julian Greenwood, 
Magnus Runnbäck and more. Web / social media: Kristina 
Vogt Jonell, Sara-Linn Asker, Olof Wasell.

Social Media

Ensuring your China strategy considers local and global
market needs is critical for growth and long-term success in a
complex and challenging market. This report outlines seven
strategic elements for Swedish companies to consider when

looking at growth in China’s ‘new era’.
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Business Sweden
Some SoMe campaigns

All examples below are linked to 
launches / releases of reports, events or 
other marketing activities. Published 
on LInkedin, Facebook, Twitter and 
Instagram in custom formats.

See more examples at:
http://www.sahlstrom.se/eng/social-media.html

Art Direction: Jonas Sahlström. Publication / campaign 
layout: Sara-LInn Asker, Olov Wasell.

Social Media

Swedish mining campaign

Employer Value Proposition campaign

Colocation market campaign

From various campaigns

http://www.sahlstrom.se/eng/social-media.html
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Publications
Making publications is something I really find 
fun and at the same time challenging. Finding 
the rhythm between text and image. Color versus 
black and white. What conditions and needs 
do our readers have? Airy layout versus a more 
compact expression? On the following pages you 
can take part in both old and new things I have 
done. I hope that I will have the opportunity to 
participate in more productions in the future.

 
With his long experience and skill,  

together with a genuine interest in form, 
image and communication, Jonas has the ability 

to take a message to a whole new level.  
He understands his customer and always delivers 

with sharpness.

Lena Sellgren: Chief Economist,  
Head of Research at Business Sweden
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Business Sweden
Advantage Sweden.

Twice a year, publication / magazine about 
investment opportunities in Sweden.

See more examples at:
http://www.sahlstrom.se/eng/publications.html

Art Direction: Jonas Sahlström. Project leader: Angelica 
Ingerdahl, Business Sweden. Production / Copy: Raring.se

Publications

http://www.sahlstrom.se/eng/publications.html
http://www.sahlstrom.se/eng/publications.html 
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Publications
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Träinformation
(Wood information)

Information magazine from the 
Swedish wood industries.

See more examples at:
http://www.sahlstrom.se/eng/publications.html

Art Direction / production: Jonas Sahlström. 
Copy: Therese Johanson, Katarina Brandt, 
Moore Reklambyrå.

Publications

http://www.sahlstrom.se/eng/publications.html
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Publications
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Nya RIKSMEDIAnytt
Information magazine from Riksmedia,  
a company about daily press advertising.

See more examples at:
http://www.sahlstrom.se/eng/publications.html

Art Direction / production: Jonas Sahlström.  
Photo: Olof Holdar. Project leader: Johan Drakenberg. 
Project owner: Leslie Marsden.

Publications

http://www.sahlstrom.se/eng/publications.html
http://www.sahlstrom.se/eng/publications.html 
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Branding
In the following pages I show some 
projects I have worked on that I am a little 
extra happy with. Common to them all is 
that they have been of great importance to 
the customer and increased the business or 
otherwise increased knowledge about the 
product or organization.

 
With our values as a basis, Jonas 

Sahlström has produced an extraordinarily well-
worked graphic profile that includes everything from the 

website to the printed matter we will use, everything from 
business cards to sales material, etc. Jonas has worked very 
focused and has shown great commitment in his work. We are 
more than happy with the profile Jonas have produced. I can 
warmly recommend Jonas as a partner and we will continue 

to hire Jonas for future projects.

Mikael Kollberg 
Vice President, Searchfactory
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Search Factory
New graphic profile in a colorful, 
dynamic manner. The three 
“triangles” symbolize the company’s 
different units and how these are 
woven together into a multifaceted 
unit.

The delivery consists of a number of 
modules and basic layouts for their 
own designers to work on.
The graphic elements can be used 
playfully and as a pattern.

See more examples at:
http://www.sahlstrom.se/eng/branding.html

Art direction / idea / production: Jonas Sahlström

Branding

http://www.sahlstrom.se/eng/branding.html
http://www.sahlstrom.se/eng/publications.html 
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Business Sweden
As Brand Manager at Business Sweden, one 
of my tasks was to manage and develop the 
brand for all channels. 

I continuously developed our visual brand 
into a simple, clear and easy-to-use graphic 
platform. People and powerful graphic 
markers. Below I show some examples.

See more examples at:
http://www.sahlstrom.se/eng/branding.html

Branding

http://www.sahlstrom.se/eng/branding.html
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Branding / Business Sweden
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Try Swedish
Try Swedish is the brand platform 
used by Business Sweden to support 
Swedish companies in the food and 
beverage sector to increase global 
sales. I was commissioned to develop 
the graphic profile. Since the profile 
will also be used by non-graphic 
artists, I chose to make it both simple 
and “rugged” with a few components. 
Easily revised logo, font, colors, stand 
solutions, etc. I also contributed with 
catch-phrases.

See more examples at:
http://www.sahlstrom.se/eng/branding.html

Art direction / Idea: Jonas Sahlström. Project 
owner: Maria Varnauskas, Business Sweden.

Branding

Catchfrase

http://www.sahlstrom.se/eng/branding.html
http://www.sahlstrom.se/eng/publications.html 
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Medeca Pharma
Specialized in allergy and dermatology 
and offers allergy products with a 
documented medical effect.
The pharmaceutical industry in Sweden 
has a number of rules that you as a 
designer must adhere to. Therefore, all 
communication has a strict “medical” 
and stripped-down expression and has 
more the character of information than 
advertising and is addressed primarily 
directly to the medical profession. I 
worked with the company’s productions 
across the board.

A challenging project was the launch 
of the Emerade anaphylaxis pen. I 
helped them with a clear graphic profile 
and logo as well as with the launch in 
Sweden and Germany, a product with 
a completely new way of thinking 
and functionality. The product has 
revolutionized the market and is now 
sold worldwide.

To Emerade webpage: 
https://www.emerade.com

See more examples at:
http://www.sahlstrom.se/eng/branding.html

Art Direction / production: Jonas Sahlström. Idea: 
Jonas Sahlström, Staffan Larsson (Medeca Pharma).

Branding

https://www.emerade.com
http://www.sahlstrom.se/eng/branding.html
http://www.sahlstrom.se/eng/publications.html 


Portfolio Jonas Sahlström Page  46

Riksmedia
(a company about daily 
press advertising)

Today, Riksmedia no longer exists, 
but the design program I once 
created for them I still feel relevant.

Where the company previously had 
several different logos for the various 
subsidiaries, I created a basic logo 
where the company could easily 
“hang on” to different businesses 
and business areas. The typography 
of the logo is similar to the previous 
one, but heavier and tighter with a 
partially redesigned Helvetica.

A new symbol – a stylized flower 
– associates with growth and 
development. The basic colors – 
yellow and blue – show Riksmedia’s 
Swedish nationwide operations, and 
the various companies have been 
given their own individual color. 
From the symbol I also created 
a pattern that is applied as an 
amplifier and pure decoration.

The goal of the profile is to give the 
company an appearance of both 
weight, seriousness and playfulness.

See more examples at:
http://www.sahlstrom.se/eng/branding.html

Art Direction / idea / production: Jonas 
Sahlström. Copy: Rony Lutz, Katarina 
Brandt, Therese Johansson. Project customer 
leader: Leslie Marsden

Branding

http://www.sahlstrom.se/eng/branding.html
http://www.sahlstrom.se/eng/publications.html 
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Terroirs
Wineconsultants

A number of former 
business people are 
retiring from business. 
Some of them are trained 
sommelier and will engage 
in consulting in the wine 
industry, including lay 
people. Not only wine 
tastings and advice, but 
also dinner gatherings 
where you start from some 
specific wines and which 
dishes go well with them. 
The company is in the 
start-up phase and I have 
been given the fun task 
of developing a graphic 
profile for them.

See more examples at:
http://www.sahlstrom.se/eng/
branding.html

Art Direction / production: Jonas 
Sahlström.  
Idea: Jonas Sahlström, Hans von 
Heijne.  
Project leader customer: Hans von 
Heijne

Branding
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Logotyp

Logotypen bör visas positivt (ovan) men kan om nödvändigt även visas negativt mot 
färgplatta eller foto (se nedan).

Friyta
Logtypen bör aldrig 
ligga för tätt mot andra 
objekt med risk för ett 
”klämt” intryck, därför ska 
alltid logotypens ”fri-yta” 
respekteras. Denna yta 
är minst 1/2 X-höjd.

Negativ (vit) logotyp
Två negativa finns tillgängliga:  

Röd täckande text 
Transparent text (visar bakomliggande objekt)

Primary logo color

CMYK: 9X40 (print)
RGB: 165, 36, 44 (digital)
HEX: #  (digital)
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Logotyp Facebook Instagram

Instagram
Vi kan inte kan påverka Instagrams 
bildformat för logotyper. Instagrams 
logofönster är alltid runt.

Logotyp
Vi inte kan påverka FB bildformat för logotyper.
Rund eller rektangulär beroende på typ av sida 
man lägger upp. 

Primary logo color

CMYK: 9X40 (print)
RGB: 165, 36, 44 (digital)
HEX: #  (digital)
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Färger

Red wine
Primary color and logo color

CMYK: 9X40 (print)
RGB: 165, 36, 44 (digital)
HEX: #  (digital)

Text color digital use
To avoid harsh text contrasts 
and get a softer impression, I 
recommend that we choose a 
dark gray color tone in the texts 
that appear against a white 
background.

RGB: 60, 60, 60 (digital)
HEX: #3c3c3b (digital)

AaBbCcDdEeFfGg 
HhIiJjKkLlMmNn 
OoPpQqRrSsTt 
UuVvWwXxYyZz 
ÅåÄäÖÖ   
1234567890   
?&%€# 

AaBbCcDdEeFfGg 
HhIiJjKkLlMmNn 
OoPpQqRrSsTt 
UuVvWwXxYyZz 
ÅåÄäÖÖ   
1234567890    
?&%€# 

Soil
Complementary color

CMYK: 5888 (print)
RGB: 53, 24, 12 (digital)
HEX: #34170b (digital)  

White wine
Complementary color

CMYK: 1140 (print)
RGB: 236, 223, 171 (digital)
HEX: #ecdeab (digital)  

Water
Complementary color

CMYK: X634 (print)
RGB: 0, 65, 94 (digital)
HEX: #004161 (digital)  

Air
Complementary color

CMYK: 0,5 0 0 0,5 (print)
RGB: 236, 242, 246 (digital)
HEX: #ecf1f5 (digital)  
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Förslag Heroimage Facebook

Heroimage
Verksamheten är inriktad på 
mat och vin. Bilderna till vän-
ster framtagna när fokus låg 
på ost och vin, och vi bör väl ta 
fram nya bilder efter nya temat 
mat/vin. Detta gäller också 
bilderna på sida 8.

Bilden måste vara liggande, 
ha tät känsla och inte kännas 
”snobbig” utan ha äkta genuin 
mat- och vinkänsla.
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Heroimage
Verksamheten är inriktad på 
mat och vin. Bilderna till vän-
ster framtagna när fokus låg 
på ost och vin, och vi bör väl ta 
fram nya bilder efter nya temat 
mat/vin. Detta gäller också 
bilderna på sida 8.

Bilden måste vara liggande, 
ha tät känsla och inte kännas 
”snobbig” utan ha äkta genuin 
mat- och vinkänsla.

http://www.sahlstrom.se/eng/branding.html
http://www.sahlstrom.se/eng/branding.html
http://www.sahlstrom.se/eng/publications.html 
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Sweden Brand
Sweden has a good reputation in the world, 
but the competition for the countries’ 
attention is growing.

In the Committee for the Promotion 
of Sweden Abroad (NSU), I, as a 
representative of Business Sweden together 
with representatives from the Ministry for 
Foreign Affairs, the Swedish Institute and 
Visit Sweden, have participated in the task of 
building a strong image of Sweden abroad.

This requires a brand identity that is both 
long-term and easy to understand. It should 
be easy to use, fit all applications and 
present localized content in a consistent and 
understandable way across the world in all 
channels.

The Söderhavet brand agency has realized 
NSU’s wishes and views in an excellent way 
and created a powerful graphic identity.

See more examples at:
http://www.sahlstrom.se/eng/sweden-brand.html

To final version: 
https://identity.sweden.se

Branding

http://www.sahlstrom.se/eng/sweden-brand.html
http://www.sahlstrom.se/eng/publications.html 
https://identity.sweden.se
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Final art
Holding the important role of Final Art is a craft, which I have 
always found both interesting and fun to do. To work together in 
close collaboration with the Art Director to produce and carry out an 
advertising campaign or a design concept to perfection in all its parts 
and to take an active part in the end result. To work with the project 
manager / administrator to ensure that the delivery takes place on time 
with the highest possible quality, even under varying conditions. 

The projects and advertising agencies have been many, but I choose to 
show examples of projects from the last two I worked with: Svensson 
Kommunikation (Svensson Communication) and Jupiter Reklam 
(Jupiter Advertising). One works mostly with consumer advertising 
and the other primarily with the public sector, which affects both the 
finished result and the creative process.

 
Jonas is one of the best Graphic 

Designers I’ve worked with and a joy to work 
with. He is a great designer and also interested 

in business processes and problem solving. Jonas 
also have an unusually deep technical knowledge 

in the printing process.

Annika Lidne 
CEO & co-founder of Dramatify
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Svensson  
Kommunikation
Full service agency B2B, B2C. My years 
at Svensson Kommunikation were fun 
years. A large wonderful group with a 
high creative level where I could really 
contribute all my skills. Below I show 
some of the customers we worked with.

Art Directors: Filip Lindqvist, Tomas 
Svensson, Christina Nordström, Daniel 
Granqvist
Copywriters: Tomas Carrfors, Johanna 
Nystroem, Karin Drangel, Jenny Kallur
Production managers: Ewa Staël Von 
Holstein, Victoria Fernandez, Christina 
Gelhaar Berntzon
Project leaders: Yvonne Pils, Anna 
Lennström, Anna Nylander, Mirja Kais
Final Artists: Jonas Sahlström, Carola 
Walther

See more examples at:
http://www.sahlstrom.se/eng/final-art.html

Final art / Svensson Kommunikation

7–Eleven
Fast promotions and many devices. Signage in store, ads in the daily press, web and in town.

Aftonbladet / Schibsted
A very fun collaboration. We did a lot of campaigns for them in all 

channels and places: Daily press, web advertising, public transport, 
in town, in store… we even striped a tram. There is no place to show 

everything, but I show a small selection from the various campaigns.

http://www.sahlstrom.se/eng/final-art.html
http://www.sahlstrom.se/eng/publications.html 
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Final art / Svensson Kommunikation

ELON
Advertising, catalogs and shop signage. Lots of tricks with products, banners, logos, splashes and vignettes.

Ströms
For more than a hundred years, 
Ströms has provided Stockholmers 
with style. Not quite as long we had 
to work with them. But with style, 
class and a high finish, we made 
several daily press and web ads 
and store signs continuously over 
the years.
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Final art / Svensson Kommunikation

Rodamco
Solna Centrum, Täby Centrum and Nacka Forum: shopping center of class. A customer with high demands, quick turns and in addition to the campaigns 
before the big holidays also has many intermediate campaigns. Everything from daily press and web advertising to large banners, store materials, 
digital devices, the web, apps, stands and brochures. There is a lot of pressure in the studio when all three have their campaigns at the same time.
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Jupiterreklam
Full-service agency with a focus on the 
public sector. Working with the public 
sector is essentially different from working 
with, for example, consumer advertising. 
Often text-rich, broad campaigns and 
materials with an appeal that should suit 
almost all ages and groups as well as heavy 
reports on specific projects. I show below 
some of the customers we worked with.

Art Directors: Susan Nilsson, Gina 
Engström, Gaute Hanssen, Linda 
Fredriksson
Copywriters: Per Lindberg, Anna Sahlée
Project leaders: Anette Bothin, Per Lindberg
Final artist, graphic design, illustration: 
Jonas Sahlström

See more examples at:
http://www.sahlstrom.se/eng/final-art.html

Final art / Jupiterreklam

Kompetensrådet för utveckling i staten (KRUS) (The Competence Council for Development in the State)
Folder: The road to jobs in EU institutions

Konkurrensverket (The Swedish Competition Authority)
Annual report

http://www.sahlstrom.se/eng/final-art.html
http://www.sahlstrom.se/eng/publications.html 
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Final art / Jupiterreklam

The Swedish International Development Cooperation Agency – SIDA 
Brochure: Partner Driven Cooperation

Stockholms Stad (Stockholm County)
Brochure: Stockholm – the city for everyone    Twelve years of the Project of Easy Access
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Thank you…
…for taking the time to review my portfolio. I hope 
you got a clear picture of how I work and what I do 

and have done in my professional life. If you have any 
questions or want to know more about me or any of 
the projects shown, do not hesitate to contact me. 

Please visit my website, where you can download my 
CV etc. 

http://www.sahlstrom.se/eng/

http://www.sahlstrom.se/eng/
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Jonas Sahlström

Art Director / Graphic Designer / Final art

Phone: + 46 (0)732-55 61 46 
Mail: jonas@sahlstrom.se 
Webb: www.sahlstrom.se 

Address: Sankt Eriksgatan 25A, SE-11239 Stockholm, Sweden

mailto:jonas%40sahlstrom.se?subject=
http://www.sahlstrom.se

